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In recent years, the process of developing digital marketing in the automotive
industry has been formulated based on specific models, methods, and
standards. Researchers and industry experts have been striving to structure this
process. Therefore, leveraging dynamic capabilities to reduce structural
barriers significantly contributes to the success rate of digital marketing
development in the automotive industry. The purpose of this research is to
evaluate the role of digital marketing in the development of dynamic
capabilities in the automotive industry. This research is applied in terms of its
goal and quantitative in terms of research design, using a descriptive-analytical
method. The data collection tool is a questionnaire, and the statistical
population of the research includes managers in the automotive industry,
totaling 115 individuals. Using the Morgan table, 86 samples were selected.
Structural equation modeling was used to test the hypotheses, and the analyses
were conducted using SPSS and SMART PLS software. The results indicated
that the digital platform has a significant impact on digital integration,
environmental characteristics, and customer behavioral patterns. Additionally,
the results showed that digital integration has a significant impact on value

creation.
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The rapid emergence and widespread adoption of information and communication technologies
(ICTs) based on digital media have significantly influenced how companies interact with customers
(Olanrewaju et al., 2020). Digital media have transformed marketing activities by presenting new
challenges and opportunities. Companies must now focus on digital marketing strategies to align with
organizational goals. These digital platforms provide new opportunities for consumer insight studies,
driven by the development of marketing communications (Arora & Sanni, 2019). The ability to conduct
marketing activities such as pricing, advertising, and effective management of online communication
channels, along with the implementation of innovative marketing strategies, highlights the importance of
online marketing capabilities (Ehsanfar, 2016). In today’s competitive environment, marketing managers
recognize that forming and maintaining digital relationships is essential, shaping and sustaining online
customer relations (Melovi¢ et al., 2020). For the automotive industry, leveraging digital marketing can
reduce structural barriers and significantly enhance the success rate of digital marketing development.

Methods and Materials

This study is applied research in terms of its goal and quantitative in terms of its research design.
A descriptive-analytical method was used. Data were collected using a questionnaire, and the statistical
population comprised managers in the automotive industry, totaling 115 individuals. Using the Morgan
table, 86 samples were selected. Structural equation modeling (SEM) was employed to test the hypotheses,
with analyses conducted using SPSS and SMART PLS software. Additionally, the qualitative phase
involved coding interviews, documents, notes, and audio files using MAXQDA software. The qualitative
phase aimed to develop a comprehensive understanding by categorizing data into causal conditions,
contextual factors, core phenomena, intervening conditions, strategies, and outcomes.

Findings and Results

The results indicated that the digital platform significantly impacts digital integration,
environmental characteristics, and customer behavioral patterns. Specifically, digital integration has a
positive and significant impact on value creation (B = 0.204, p < 0.05). Moreover, the digital platform's
influence extends to environmental characteristics (f = 0.848, p < 0.05) and customer behavioral patterns
(B=0.281, p <0.05), indicating a holistic enhancement through digital marketing practices. Furthermore,
digital integration's effect on customer behavioral patterns was notably significant (B = 0.763, p < 0.05),
underscoring the interconnected nature of digital marketing strategies and customer engagement.

The descriptive statistics for the study's variables reveal that all variables are in favorable
conditions (mean > 3.0). For instance, the digital platform scored a mean of 3.26 with a standard deviation
of 3.092, reflecting its broad acceptance and utilization within the industry. The study also confirmed the
reliability and validity of the constructs using Cronbach's alpha and composite reliability, with all values
exceeding the 0.7 threshold.

Conclusion

This research evaluates the role of digital marketing in developing dynamic capabilities within the
automotive industry. The study highlights the significant impact of digital platforms on digital integration,
environmental characteristics, and customer behavioral patterns, and how these elements collectively
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contribute to value creation. The findings suggest that companies should emphasize digital marketing
strategies to navigate competitive pressures effectively and enhance their dynamic capabilities.

The practical implications for automotive managers include focusing on building a robust brand
image and utilizing social media to foster brand value among customers. Given the strategic importance
of brand perception in the automotive industry, social media significantly shapes a strong brand in
customers' minds, making word-of-mouth a critical tool. Moreover, organizations should ensure that
employees are adequately trained to embrace digital marketing platforms, fostering a culture that supports
digital engagement.

Future research should explore the broader scope of digital marketing, incorporating new
technological advancements and their potential impacts on the automotive industry's dynamic capabilities.
This study provides a comprehensive model that not only addresses current gaps but also offers a
foundation for further research in digital marketing within industrial contexts.
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