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CrossMark

Digital marketing through social media and mobile platforms has transformed the daily
lives of millions of people, and the expansion of common communication methods on
social media has often led to the formation of customer relationships. The aim of this
study is to identify and examine the dimensions and components of consumer arousal
in digital marketing using a mixed method (quantitative-qualitative). In the qualitative
phase, grounded theory methodology was used, and the necessary data were obtained
through in-depth and semi-structured interviews with 9 academic and industrial
marketing experts, as well as secondary data. The results of the data analysis, following
the three stages of open, axial, and selective coding, were analyzed using Maxqda
software, ultimately presenting 98 codes, 20 concepts, and 9 components within a
paradigmatic model. In the quantitative section, the research method was descriptive-
survey, and the data collection tool was a questionnaire. The statistical population of
this section consisted of active users in virtual spaces (Instagram and online sales
websites), with a sample size of 384 individuals selected according to Cochran’s
formula for an unlimited population. The research results indicate that hedonic and
functional benefits were identified as causal and influential conditions in creating the
core phenomenon of arousal. Through promotion strategies, they lead to outcomes
such as purchase intention, purchase action, loyalty, and word-of-mouth advertising.
Additionally, the shift toward the virtual world and internet infrastructure was
identified as contextual conditions, and demographic factors were recognized as
intervening variables. The results demonstrate that the derived model has a good fit.
Keywords: Consumer Arousal, Digital Marketing, Consumer Behavior, Hedonic
Value, Functional Value
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Introduction

In recent years, digital marketing has seen a paradigm shift with the rise of social media platforms
and mobile technology. This evolution has fundamentally transformed how businesses connect with
customers, leading to novel strategies aimed at increasing consumer engagement and arousal. Consumer
arousal, a key psychological and emotional response triggered by stimuli, is crucial in digital marketing
as it can influence consumer behavior, purchase decisions, and brand loyalty (Stephen, 2016). Social media
platforms such as Instagram have become critical tools for marketers, offering an opportunity to engage
with consumers in real-time while providing personalized experiences that foster consumer-brand
relationships (Stephen, 2016). Given the growing reliance on social media marketing, understanding the
dimensions of consumer arousal in this context and its impact on marketing strategies is vital.

Recent studies have highlighted the increasing role of hedonic and functional benefits in
stimulating consumer arousal in digital spaces (Busca & Bertrandias, 2020). Hedonic value refers to the
sensory pleasure and emotional satisfaction derived from engaging with digital content, while functional
value focuses on the practical benefits such as ease of use and efficiency (Pappas et al., 2017). Both
dimensions play significant roles in shaping consumer perceptions, influencing their decisions to engage
with brands or make purchases online.

This study aims to identify and explore the dimensions and components of consumer arousal in
digital marketing. Specifically, it examines how sales promotion strategies serve as mediating factors that
translate arousal into outcomes such as purchase intention, loyalty, and word-of-mouth advertising. The
research focuses on the case study of Digikala, a prominent e-commerce platform, and Instagram sales
customers, providing valuable insights into the dynamics of consumer behavior in Iran's digital
marketplace.

Methods and Materials

This research adopted a mixed-method approach, combining qualitative and quantitative
methodologies to obtain comprehensive insights into consumer arousal in digital marketing.

The qualitative phase of the study used grounded theory methodology. Data were collected through
in-depth and semi-structured interviews with nine marketing experts from academia and industry. The
participants were selected using a snowball sampling technique. The interviews were transcribed and
analyzed using Maxqda software, following the open, axial, and selective coding processes to identify key
themes and dimensions of consumer arousal.

In the quantitative phase, the study employed a descriptive-survey research design. The sample
consisted of 384 active Instagram and Digikala users, selected using Cochran’s formula. A structured
questionnaire was distributed to gather data on users' experiences with digital marketing stimuli and their
responses to promotional strategies. The collected data were analyzed using SPSS and Smart PLS software
to test the proposed model's validity and reliability.

Findings and Results

The qualitative analysis yielded 98 codes, 20 concepts, and nine components, which were
organized into a paradigmatic model of consumer arousal. The model revealed that hedonic and functional
values serve as causal conditions for arousal, while demographic factors such as age, income, and



education level act as moderating variables. The shift towards online shopping, influenced by
advancements in internet infrastructure and the rise of social media, was identified as a contextual
condition that facilitates consumer arousal.

In the quantitative phase, the results confirmed that hedonic and functional values significantly
impact consumer arousal in digital marketing. The model indicated a strong positive relationship between
arousal and sales promotion strategies. Specifically, hedonic values such as content appeal and
entertainment were found to be key drivers of arousal, while functional values, including product
comparison and pricing transparency, contributed to a sense of trust and reliability among consumers.

Additionally, the findings showed that consumer arousal directly influenced purchase intention,
loyalty, and word-of-mouth advertising. Promotional strategies such as discounts and personalized offers
were particularly effective in converting arousal into actual purchase behavior. Furthermore, the model
demonstrated good fit, with high reliability and validity across all constructs.

Discussion and Conclusion

The findings of this study provide important insights into the role of consumer arousal in digital
marketing and its influence on consumer behavior. The results suggest that hedonic and functional values
play crucial roles in stimulating consumer arousal, which in turn impacts their decision-making processes.
In digital environments, particularly on platforms like Instagram, consumers are drawn to visually
appealing and entertaining content that provides emotional satisfaction. At the same time, functional
aspects such as product comparison and pricing information enhance trust and facilitate purchase
decisions.

Sales promotion strategies emerged as effective mediators, translating consumer arousal into
tangible outcomes such as increased purchase intention, loyalty, and word-of-mouth advertising.
Businesses that leverage these strategies in their digital marketing efforts can create a more engaging and
interactive environment for consumers, ultimately driving sales and fostering long-term relationships with
their customers.

Moreover, the study highlights the importance of demographic factors in moderating the effects of
consumer arousal. Younger consumers, for instance, are more likely to be influenced by hedonic values,
while older consumers may place greater emphasis on functional aspects of digital marketing. This
suggests that businesses should tailor their marketing strategies based on their target audience's
preferences to maximize the effectiveness of their promotional efforts.

In conclusion, this research contributes to the growing body of literature on digital marketing by
providing a comprehensive model of consumer arousal in online environments. The findings emphasize
the need for businesses to adopt a holistic approach that incorporates both hedonic and functional elements
to create compelling digital experiences for consumers. Future research could explore the impact of
emerging technologies such as virtual reality and artificial intelligence on consumer arousal and digital
marketing strategies. By staying attuned to the evolving needs and preferences of consumers, businesses
can enhance their competitiveness in the rapidly changing digital landscape.
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